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Scope of study 
 
We have published this report with the intention of providing the content provider 
community, e.g. Premium Rate Service Provider, Web-Portals, Online-Services, Media-
Partners, Mobile Content Providers and others with practical information for implementing 
Premium SMS in the workflow of content billing. In this context many issues have been 
discussed during practical day-to-day work with Mobile Network Operators, Wireless 
Application Service Providers and Content Providers. Many questions have been raised by 
Content Providers which are summarized and answered in this report - overall it is a 
guideline for Content Providers.  
 
A central part of the report comprises implementation and workflow models for P-SMS 
services/applications. The second focus of the report provides helpful information about 
conditions and revenue share models at different mobile network operators and WASP’s 
in Europe and compares the results with other payment models. The examples shown 
and the market outlook describe the manifold business opportunities to generate sound 
revenues with the new micropayment tool of Premium SMS. 
 
 
Before implementing P-SMS in the workflow of content billing, several strategic and 
technical questions have to be answered. Following are some questions which are 
addressed in this report: 
 

• Does P-SMS provide a complementary tool or an alternative to existing billing 
methods like premium rate call services (0900) or web content billing methods? 

• Does P-SMS fit my target group and my business model? 
• Which services are suitable for P-SMS? 
• Do I want to provide P-SMS for national consumers only or also for consumers in 

other countries? 
• Do I connect via a single aggregator, e.g. a Wireless Application Service Provider 

(WASP) or do I connect directly to the different MNOs in the country(s)? 
• How do I connect to MNOs or WASPs? 
• How do I implement P-SMS in the workflow of content delivery?  

-short code ordering. Usage of dedicated short code(s) or shared short code(s)? 
-consideration of different P-SMS billing models in Europe (P-MO or P-MT)?  
-Reference code (keyword) strategies 
-authentication and content delivery process in the case of web content billing 

• Which tariff rates are applicable for my content? 
• Consideration of regulatory aspects  
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